
Case Study Sprint 0
Overview
One of the focus of sprint 0 was to establish a style that suits the traditional/casual
atmosphere that comes with the brand. This brand personality would suit the unique
qualities the store has, which was the business collaboration between local farms, gardens,
and wedding venues. This was done through font selections and the repeated/general
patterns/designs and colors that are present in logos, images, etc. The brand is seeking to
appeal to customers who are purchasing flowers for someone else, or for celebratory
occasions such as graduation, weddings, holidays, anniversary, etc.

Approach
My approach in trying to
show the personality of the
brand was through hand
drawn images that go
along with the logo and the
treatment of images.
The hand drawn elements in
this screenshot are the
frames and the lily.
The idea of a casual
atmosphere in a flower
store website was to not
have it to be too formal
and elegant. But instead,
customers should be able to
feel comfortable when

browsing through the website, like it’s
somewhere they usually go to when purchasing
flowers to celebrate a special occasion or for
someone else. The use of hand drawn
imageries in this case helps make the logo and
images look less modern and edgy, but more
playful and old looking along with the curly
designs from the individual letters of the
Spirax font for the logo, which distinguishes the

flower shop from a modern/minimalist/formal feel and made it more like traditional/casual.



Case Study Sprint 1
Overview
The focus of this sprint was to create a web presence
for Mulberry Street Floristry. This includes content such
as an introduction to the business, location, contacts,
hours, and a unique aspect of the business. This
approach will help establish a web presence because by
having these contents up on the web first, it will allow
the audience of the website to understand what the
business is about, what they do, and what they sell.

Approach
In order to establish a web presence of the business, a
prototype of how the website will generally look was
first created before moving on to the coding stage. The
first version of the site was almost the  exact version of
the prototype, except that it  doesn’t have the footer.
After more consideration, the location, address and
store hours were moved to the footer on the final audit
before the conclusion of sprint one. The reason for
moving location, contact, and store hours to the footer
is because it would be more convenient for customers
and viewers if they have access to the contact
information right below the webpage they’re viewing.
This way, they don’t need to go back and forth to get in
contact with the customer service as they view other
pages like bouquet and flower collections page, which
will be further developed in the future. One more thing
that was added to the final version of the website for
the first sprint was the “Our Products” paragraph. This
was added to further inform viewers the unique aspect
of the business and the origins of the products. To some
extent, it also indirectly tells them that by purchasing
the products and supporting the business, the customers
are also supporting the farms and gardens that this
business is collaborating with.





Case Study Sprint 2
Overview
This sprint was used to revise and
improve the homepage of
Mulberry Street Floristry. This
meant improving the readability,
as well as the style of the page
through typography, layout,
spacing, etc. The first image is the
large screen layout before the
solution was implemented.

Approach
In order to improve the readability,
the responsive font sizes and
spacing were implemented, so that
it will adjust accordingly to the
screen width of the website.
For large screens, a new layout
was implemented, which helped
separate the information topics a
little bit better while also giving
the webpage a unique style.
One additional feature that was
added during this sprint cycle was
the slideshow. The reason for this
addition was to allow the flower
shop customers to be able to see a
preview of some of the products
that were introduced in the “Our
Products” paragraph. Not only
that, this new addition also made
it possible for this layout to be
used on a large screen website. As
for accessibility, the  slideshow was
coded to be as accessible as

possible, which means that features that allow the users to control the slide show such as
pause, play, previous, next buttons were implemented. Some labels for screen reader users
were also implemented as well. This includes identifying the image, image caption and the
presence of the buttons to screen reader users.



Case Study Sprint 3
Overview
The goal of this sprint was to continue fixing existing bugs while making the prototype for
the flower collection page.

Approach
The two images are prototypes for the flower collection
page and Princess Charlene de Monaco flower page.
The plan was to link the selection to the individual flower
page. By assigning one page to each flower, it allows for
better organization purposes, especially when I plan to
add more features(Cart system + Ordering form) to the
flower pages next semester.



Case Study Sprint 4
Overview
In addition to the flower collection individual flower pages and the edge case, this sprint
was also dedicated to final touches and fixes for the current contents the website has. This
will hopefully set the website up for further development in the Spring 2021 semester.

Approach

Some final touch to the website to wrap up this sprint was the hover styles for the logo and
flower links on the individual pages. For the individual flower pages in large screen sizes, a
two column layout was implemented to reduce the amount of scrolling required to look
through the content. This layout also allows users to look at the image as they read the

information next to the image
at the same time.
Another final touch was the
change from using a flex box
to using a grid to organize
the flower collection items.


